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PLUS+ Q uality of Life for ALL

 Royal Plus Public Company Limited operates its business with a commitment to responsibility towards 

all stakeholders, alongside promoting sustainable growth under the framework of Environmental, Social, and 

Governance (ESG). With the mission of "PLUS+ Quality of Life for ALL," the Company aims to enhance the 

quality of life for people in every dimension. This vision goes beyond the pursuit of business profitability—it also 

places significant emphasis on the well-being of society, local communities, and the environment, integrating these 

values into every stage of the production process. The ultimate goal is to strike a meaningful balance between 

economic growth and genuine responsibility to the world. In 2024, the Company will advance its sustainability 

strategy through 4 main pillars:

 PLUS Business Value – The Company is committed to driving strong business growth through transparent 

and fair operations grounded in sound governance principles. This approach aims to deliver stable value and 

sustainable returns to all stakeholders. The Company’s commitment to good governance is reflected in its 

consistent achievements, including receiving a “5-star” rating in the Corporate Governance Scoring Report (CGR 

Checklist) for the second consecutive year, and ranking in the “Top Quartile” among listed companies with a market 

capitalization between 3,000 - 9,999 million baht. Additionally, the Company earned a full score of 100 points, 

along with a 5 medals, for the evaluation of the quality of the Annual General Meeting (AGM Checklist), and is 

certified as a member of the Collective Action Coalition Against Corruption (CAC Certified). These recognitions 

underscore the Company’s unwavering commitment to transparency, accountability, and ethical business practices 

in all aspects of its operations. 

 PLUS Innovation – The Company continuously develops innovations to create products with unique 

identities that align with evolving consumer trends. This includes the launch of new products from its newly 

established PET bottle production line, such as “MABU COCO”, a fruit juice mixed with Nata de Coco and “COCO 

ROYAL”, 100% coconut water. Both products have received a highly positive market response. These innovative 

offerings highlight the Company’s capability to develop distinctive, consumer-driven products while strengthening 

its long-term competitiveness and commitment to sustainable growth.

 PLUS Planet – The Company is committed to continuously improving its environmental management 

standards through systematic operations aligned with international best practices. In 2024, the Company was 

awarded the "Green Industry Level 3 (Green System)" certification by the Ministry of Industry, reflecting excellence 

in sustainable environmental management. This achievement is the result of a robust system of monitoring, 

evaluation, and continuous review, which enabled the Company to reduce its carbon intensity rate by 6% compared 

to the baseline year. Additionally, the Company has earned international certifications, including ISO 14001:2015 

for Environmental Management Systems and ISO 14064-1:2018 for the verification, measurement, and reporting 

of greenhouse gas emissions and reductions at the organizational level.

Message from the Managing Director 

Mr.Phonsaeng Saebe

Managing Director

Mr.Phonsaeng Saebe

 PLUS People – The Company is dedicated to enhancing 

quality of life in a holistic manner, beginning with the cultivation of a 

corporate culture centered on happiness. It promotes occupational 

health and safety in the workplace through a systematic and 

proactive approach, resulting in an employee engagement survey 

participation rate of 89% in 2024. In addition, the Company 

prioritizes the development of high-quality products that align 
with consumers’ health and well-being, while 

consistently engaging in social and community 

initiatives. These efforts have contributed to a 

community satisfaction rate of 88% in areas 

surrounding the Company’s production facilities.

 On behalf of Royal Plus 

Public Company Limited, we extend 

our sincere gratitude to all those 

who have placed their trust in and 

supported the Company. We reaffirm 

our commitment to conducting business 

with transparency, strong corporate 

governance, and a deep sense of 

responsibility toward society and the 

environment—creating shared value 

and driving sustainable growth.
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PLUS+ Q uality of Life for ALL

The Company is certified for the ISO 14064-1:2018 Greenhouse 

Gases Verification Statement, which specifies principles and 

requirements at the organization level for the quantification and 

reporting of greenhouse gas (GHG) emissions and removals 

by the BUREAU VERITAS Certification

Received the Corporate Governance Scoring Report of Thai Listed 

Companies 2024, achieving a 5 stars rating or “Excellent” level and ranked in 

the “Top Quartile” within the same group of listed companies by Market 

Capitalization from Thai Institute of Directors Association (IOD).

Received 100 full scores and was rated as 'Excellent' in the quality assessment 

of the 2024 Annual General Meeting of Shareholders (AGM Checklist) 

by the Thai Investors Association (TIA)

Certified as a member of the Thai Private Sector Collective Action against 

Corruption (CAC Certified) 

Received the Carbon Footprint for Organization: CFO 

2024 certificate from the Thailand Greenhouse Gas 

Management Organization (Public Organization) or 

TGO.

Internationally-Renowned Standards

Nationally-Renowned Standards

Sustainability Awards of Pride of the year 2024
 This sustainability report aims to present the progress and operations of Royal Plus Public Company 

Limited related to economic, governance, social, and environmental aspects for the year 2024.

About the Sustainability Report

Report Guidance

 Royal Plus Public Company Limited has prepared this report to communicate its corporate sustainability 

performance, focusing on economic, governance, social, and environmental aspects for the period from January 

1 - December 31, 2024. The report is prepared in accordance with the Global Reporting Initiative (GRI Standard) 

No.4, covering indicators related to material sustainability issues and key concerns for stakeholders, which are 

included at the end of the report. The scope of the report encompasses the company’s policies, processes, and 

activities for sustainable development.

 The Company's selection of material sustainability issues and key issues significant to the Company and 

stakeholders is based on the expected impacts on economic, social, and environmental aspects. These issues 

are identified through engagement with all stakeholders.

Investor Relations

Royal Plus Public Company Limited

84/3-7 Rama 2 Soi 69, Samae Dam Sub-district,

Bang Khun Thian District, Bangkok 10150

Tel. 02 416 9209 Ext. 1108

Email : ir@royalpus.co.th

Website : www.royalplus.co.th

For any further information or suggestions, please contact
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PLUS+ Q uality of Life for ALL

 The Company produces and exports its beverage products 

to numerous countries in many continents, with the revenue of 

2022, 2023 and 2024 being 97.7%, 97.7%, and 99.1% respectively. 

These exports cover 111 countries across 7 continents, including 

North America, Asia, the Middle East, Europe, Latin America & 

the Caribbean, Africa and Oceania. PLUS, is certified by many 

international standards including ISO 22000, FSSC 22000, GMP, 

HACCP, FDA Standard and ISO 9001, ISO 14001 and ISO 14064-

1:2018

Coconut Juice Other Fruit Juice

Milk Tea

Fruit-flavored Drinks

Fruit Juice Group

General Beverage Group

 Royal Plus Public Company Limited (hereinafter referred to as “The Company” or “PLUS”) was founded 

by Mr. Phonsaeng Saebe on March 24, 1998 to sell electronic goods imported from China. However, due to the 

highly competitive nature of electronic market and the changing consumers’ behavior. Mr. Phonsaeng acknowledged 

the business opportunity in producing and selling fruit juice, coconut juice and milk, which were very popular 

abroad. Therefore, in 2011, PLUS entered the coconut juice production for export business to capitalize on the 

growing popularity and demand for the product. At present, PLUS has expanded its operation, with its coconut 

juice products being marketed under “COCO ROYAL,” its basil-seed fruit juice products under “Nita,” its milk tea 

products under “MABU,” In 2024, the Company launched new products in PET plastic packaging to diversify its 

product range such as fruit juice mixed with Nata de Coco under the "MABU COCO" brand and 100% coconut 

water under the "COCO ROYAL" brand, both of which have become widely popular in the market. This success 

is attributed to the high-quality ingredients, especially coconut from Thailand, which offers a unique taste that 

satisfies consumers both domestically and internationally.

 In addition, the Company introduced new products in the health drink category, such as a Non-

Dairy milk drink with Basil seeds, Nata de Coco, and Noodle konjac (Non-Dairy milk drink with 3 in 1) under 

the "ZAN MI COOL" brand. This product caters to consumers seeking a new drinking experience while also 

considering health benefits.

 Not only does the Company focus on developing high-quality products that meet market demands, but it 

is also committed to conducting business with responsibility towards society and the environment. The Company 

emphasizes creating business value alongside sustainable social development, under the business principles 

aligned with the Company name and the "PLUS" concept, which consists of:

 With this mission, the Company remains committed to creating innovation and sustainable value, while 

continuously striving to become a leader in the beverage industry both domestically and globally.

The Company mainly sources its products in Thailand in order to support Thai farmers and create added values 

with a view to be the leader in the healthy drinks production and distribution business that has environment-

friendly and internationally-accepted production process. At present, PLUS is one of the leading producers of 

fruit juice in Thailand, with its products being categorized into 2 main groups, as follows;

 The Board of Directors of the Royal Plus Public Company Limited approves the vision, mission, strategy, 

goal and budget of the Company, as suggested by the Executive Committee. The Board of Directors is required 

to hold regular meetings to follow up on the Company’s operation and important decisions, as well as to ensure 

that proper monitoring and evaluation procedures are in place with the goal to succeed the Company’s short-

term, medium-term and long-term goals.

01

02

Business Operation Structure

7 8



PLUS+ Q uality of Life for ALL

Core Value

Positivity

Unity

Sustainability

Loyalty

The Concept Royal 
“PLUS” 

consists of 4 
Core Values as follows

Vision, Mission, Business Goals and Values

 To create quality beverages with continuous innovation by serving great customer experiences worldwide 

and sustainably enhancing the quality of life.

Create values for the Company and

accomplish corporate’s goals.

A fulfilled heart to thrive with the society.

A delightful working experience

and wellbeing.

Vision

Mission

Business Goal

 PLUS, is committed to creating quality beverage products to meet customer needs for those who love 

health and natural ingredients with continuous innovation. Expand market base from business partnerships 

both domestically and internationally under the branding of PLUS products to be known worldwide with great 

customer experiences and sustainably enhancing the quality of life.

“ To cultivate a shared 
culture and promote
unity among employees. ”
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Economic Dimension

PLUS+ Q uality of Life for ALL

Sustainability Performance Highlights 2024

Total Revenue

1,430.8 Million Baht

Million Baht Baht

Million Baht Million Baht Million Baht

Sales Revenue

1,423.1 Million Baht

Net Profit

43 Million Baht

Gross Profit MarginGross Profit Margin

Total Liabilities

Dividend Ratio to 
Net Profit (%) 

Total Assets

Total Amount of 
Dividend Paid

Net Profit Margin

Shareholders’ Equity

Earnings per share 

Export 99.1%
Domestic 0.9%

ODM 79.9%
OBM 20.1%

Environmental Dimension

Total energy consumption 
from solar cells in 2024

Reducing the Use of Glass for Packaging 

The hazardous waste was reduced to 

The general waste was reduced to 

The recyclable waste was reduced to

Number of environmental complaints 
from neighboring communities

Carbon intensity in 2024
 is 0.00033 TonCO2eq/Bottle 

1,175,000 kWh

from 185 grams
to 175 grams

3,198 kg.

211,790 kg.

420,493.70 kg.

0 case

(-6% from the base year)
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PLUS+ Q uality of Life for ALL

Sustainability Performance Highlights 2024

Total number of employees

Employee Engagement 

Total amount spent on 
training and capacity building

Baht Baht

The amount spent on 
community support projects

Customer satisfaction rate Compliance with product safety standards 

Communities satisfactory 
toward the Company

Employee with disability

Employee Accidents 

Complaint from employee

Average training hour 

799 person 6 person

0 time (Zero Accident)

0 case

0.82 Hour/person/year

Social Dimension Governance Dimension

dispute and complaint 
from stakeholders.

Communicated 
the anti-corruption policy 

to internal employees 

Employees completed the 
anti-corruption 

knowledge test with a 

Employees completed the Code of 
Conduct test with 

of business partners were informed 
about the Company’s policy against 

corporate corruption
case of cyber theft and data leak

Number of new suppliers 

case of occurred within
 the organization. 

The Company received 
The Company received the 

Corporate Governance Scoring 
Report for Thai Listed Companies 

2024, achieving 

on the quality assessment 
of the 2024 Annual General 

Meeting of Shareholders 
(AGM Checklist) by the Thai 
Investors Association (TIA).

5-star rating or ‘Excellent’ and 
ranked in the “Top Quartile” 

within the same group of listed 
companies by Market 

Capitalization
from the Thai Institute of 

Directors Association (IOD).

Zero

Zero

100%

100% pass rate 100% pass rate

100%

202 persons

Zero

100 full scores 
as “Excellent” 

The Company 
received Certified as 

a member of the 
Thai Private Sector 
Collective Action 

against Corruption 
(CAC) 
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Organization Chart Driving Business towards Sustainability
 Royal Plus Public Company Limited is a leading company in the production and distribution of beverages 

made from raw materials sourced in Thailand, renowned for their international value and quality. From its humble 

beginnings as a small enterprise, the Company has grown into a thriving business with a production capacity 

exceeding 350 million bottles per year. Its products are recognized globally and distributed in over 111 countries, 

establishing it as one of Thailand’s top exporters of fruit juice.

 The Company continuously strives to develop products while adhering to the vision of ‘Creating quality 

beverages through continuous innovation to provide a great customer experience worldwide and enhance the 

quality of life sustainably.’ As such, the Company recognizes the importance of efficient business operations, 

aiming to grow together with society in a sustainable manner and benefit all stakeholders, including employees, 

investors, shareholders, and other stakeholders. Society and the environment are major pillars under the themes 

of integrity, fairness, transparency, and accountability to all stakeholders.

 The Company's vision emphasizes its role, duties, and responsibilities in setting objectives, goals, 

and social responsibility policies to create sustainable shared value. It encourages employees to recognize the 

importance of and contribute to the creation of innovations that add value to the business while benefiting all 

stakeholders. The Company ensures that management operates with social and environmental responsibility, 

which is reflected in its operational plans. This approach guarantees that all organizational efforts align with the 

Company's objectives, key goals, and strategies, while also considering the roles and interests of stakeholders. 

In addition, the Board of Directors oversees the planning of strategies and directions to align with the United 

Nations Sustainable Development Goals (SDGs). This includes ensuring that management allocates and manages 

resources effectively and efficiently, taking into account the impacts and development of resources across the entire 

value chain to achieve the Company's objectives and goals in a sustainable manner. The company has published 

details of its 'Corporate Sustainability Policy' on the website (www.royalplus.co.th / Investor Relations / Corporate 

Governance / Corporate Governance and Compliance / Corporate Sustainability Policy). In 2024, the Company 

established a Corporate Governance and Sustainability Committee to oversee sustainable development, review 

and communicate policies, and practices through the Company's sustainability working group. The committee 

plans to define strategies and directions for the Company’s sustainability operations in alignment with the United 

Nations Sustainable Development Goals (UN SDGs).

Sustainability Management Policies and Goals

Organization Chart
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PLUS+ Q uality of Life for ALL

In 2024, the Company has set major sustainability goals, 
with the following details

Sustainability Strategy

Conducting business in an 

ethical, transparent, and 

fair manner, prioritizing 

the collective benefit of 

all stakeholders. This 

inc ludes enhanc ing 

operational efficiency, 

adding value to the 

business, and fostering 

produc t  innovat ions 

to deliver sustainable 

business value and 

long-term benefits to 

stakeholders.

Develop high-quality 

products to enhance 

consumers' lives, while 

raising awareness of 

workplace safety and 

promoting employee well-

being. Uphold human 

rights throughout the 

entire value chain and 

expand the workforce 

by attracting talented 

individuals, fostering a 

culture of continuous 

learning, and driving the 

organization toward a 

sustainable future.

Create a distinct product identity 

through innovation and technology

No  c omp la in t s  r ega rd ing 

corruption and ethics

No legal lawsuits of any kind, 

especially those related to 

corruption

Free from serious cyber theft 

Effectively maintain data privacy

The rise of innovation to create 

operational efficiency

Drive and enhance the operations 

of sustainability partners

Employee Engagement more 

than 80%

Community Satisfaction more 

than 80%  

Turnover  ra te  o f  month ly 

employees less than 10%

Free from complaints from 

the community and enhance 

community satisfaction rate

No complaints from customers 

about the safety and quality of 

goods

Enhance customer satisfaction

Maintain and enhance employee 

knowledge and abilities

Encourage employees to have 

a quality of life and well-being 

at work

Reduce accidents and work-

related deaths

Economic and 
Governance Social Environment

NPD a least Total Sales 
reach

Reduce Greenhouse Gases

Carbon Neutrality

Within 2030

within 2050

within 2065

ZERO

Employee 
Engagement

Community Satisfaction
of around factory

Turnover of 
monthly 
Employees

per year
more 
than

less 
than

WithIn 2024

WithIn 2024

Recieved CAC Certificate
 In 2025

Full scores

STARS

in 2026
MB.

Creating business value
 by enhancing profits 

and fostering sustainable
 growth for the future,

with the goal of delivering
 value to all stakeholders.

Foster Business Growth
Expand Opportunities through 
Strategic Partnerships
Good Corporate Governance
Strengthen Anti-Corruption
Initiatives
Sustainable Supply Chain
Management

Innovation & Technology 
Driven Solution
Creating Innovative Products
that Meet Consumer Needs
Cybersecurity and Data 
Privacy

Product Responsibility
Data Privacy Protection
Community Development
Participation
Human Resource 
Development
Occupational Health and 
Safety

Reducing greenhouse gas
emissions
Enhancing Energy Efficiency
Water Resource 
Management Waste 
Management

Continuously enhancing 
products through Smart 

Innovation and Technology
 to establish a unique

identity, driving sustainable
growth for the organization.

Creating high-quality products
that enhance consumers' 

quality of life, while striving
 to meet international

 standards and fostering 
sustainable care for

society and communities.

Committed to sustainably
reducing greenhouse gas
emissions throughout the 

entire supply chain.

%

%

% %

Emission

Strategic Direction

Economic and
Governance 
Dimension

Social 
Dimension

Operational Targets
Supporting the 

Sustainable
Development Goals

Supporting the 
Sustainable

Development Goals

17 18
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Commit to reducing 

g r e e n h o u s e  g a s 

emissions by optimizing 

ene r g y  and  wa t e r 

e f f i c i e n c y ,  w h i l e 

enhanc ing business 

operations to minimize 

environmental impact 

a c r o s s  t h e  e n t i r e 

beverage production 

process and supply 

chain.

Carbon Neutrality by 2050 

Reduce greenhouse gas 

emissions 30%-40% by 2030

Achieve net zero carbon

 emissions by 2065

Reduce energy consumption 

Increase the use of palm kernel 

shell fuel usage to 85% of total 

fuel consumption

Use renewable energy in business 

operations

Reduce water consumption

Ensure that the amount of water 

returned to nature meets the 

standards required by law

 The Company has established a Sustainability Committee and supporting working groups to effectively 

address key sustainability challenges and drive progress. The primary goal is to align operations with planned 

sustainability initiatives and objectives, ensuring seamless and efficient implementation. 

This is facilitated by a well-defined management structure, detailed as follows:

Approves sustainability strategies 

and goals to maximize benefits

for the organization and

 its stakeholders.

Oversees the development of

sustainability policies, strategies,

and frameworks, while providing 

assurance and recommendations

to ensure sustainability operations 

align with international standards.

Reviews and audits policies, 

strategies, budgets, and action

plans to ensure effective

sustainability operations.

Study and implement the 

framework, policies, and action

plans for the company's 

sustainability development 

to achieve the sustainability 

development framework and 

goals, covering economic, social, 

and environmental dimensions.

Acknowledge and adhere to the 

policies, strategies, and goals

outlined in the sustainability 

development framework.

Board of Directors

The Corporate Governance 
and

Sustainable Committee

Management Team

Sustainability 
Working Group

All Employees

Sustainability Management StructureStrategic Direction Operational Targets
Supporting the 

Sustainable
Development Goals

Environment
Dimension

19 20
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Value Chain of Business
 Aligned with the Company’s vision, the Board of Directors recognizes its role, duties, and responsibilities 

in setting objectives, goals, and corporate social responsibility policies to create sustainable value for the Company. 

This includes fostering a culture where all employees understand the importance of innovation and actively 

support the creation of business solutions that bring value to the organization while benefiting all stakeholders. 

The Board emphasizes social and environmental responsibility, ensuring that these principles are reflected in 

operational plans. It monitors management to ensure that business activities align with the Company's objectives, 

key goals, and strategies, while also considering the interests of stakeholders. Furthermore, the Board of Directors 

oversees the efficient allocation and management of resources, taking into account the impact and development 

of resources across the entire value chain. This approach is aimed at achieving the Company’s objectives and 

goals sustainably while promoting value creation and development from upstream to downstream. The Board of 

Directors, also supports research and the development of innovative, modern technologies to elevate products 

to international quality standards, alongside promoting efficient management practices to continuously deliver 

sustainable value to customers and shareholders.

 In 2024, the Company is committed to solidifying its position as a leader in beverage production and 

export, with a mission to enhance stakeholder confidence and promote sustainability. The Company aims to 

align its sustainability strategy and direction with the United Nations Sustainable Development Goals (SDGs), 

thereby reinforcing its leadership in the industry. This strategy focuses on creating shared value across the entire 

value chain, from upstream to downstream, to improve the quality of life for all stakeholders. The comprehensive 

approach encompasses every stage of operations, including raw material procurement, production processes, 

inventory management, product delivery, customer service, and data analysis to drive the development of products 

that meet consumer needs sustainably. The key components of this strategy are as follows:

Stakeholder Analysis in the Business Value Chain

 The stakeholder management across the business value chain is considered as something that the 

Company pays great attention. This management covers those who are affected or may be affected by business 

operations. This is to ensure that stakeholders are treated equally according to the Company’s mission, which 

has the commitment to create sustainable value together with society by taking care of the fair interests of all 

groups of the Company’s stakeholders.

As the commitment in product and service development and investment in diversified innovation to response to 

the demands of all sectors, hence, the Company has considered activities and operational processes throughout 

the value chain to identify internal and external stakeholder groups. Additionally, feedbacks have been obtained 

through a variety of channels, both online and offline, to analyze and respond appropriately to those opinions 

and expectations of stakeholders. In 2024, the Company has identified 7 groups of stakeholders: shareholders, 

investors, and analysts; customers; suppliers; employees; society and communities; government agencies/ 

regulators/ educational institutions; and competitors. 

Planning raw material procurement 
to align with the
production plan
Conducting an analysis of raw
material data and sourcing
strategies
Promoting the use of domestic
raw materials and showcasing
Thai soft power on the global
Partnering with suppliers who
prioritize environmental
sustainability (Green Procurement), 
while ensuring cost-effectiveness, 
quality, and efficiency stage.

Developing health-conscious
products with distinctive flavors.
Emphasizing production
innovation and effective cost
management.
Designing production processes
 that support efficient 
manufacturing and prioritize
the reduction of greenhouse
gas emissions.
Conducting rigorous product
quality checks, with a focus on
meeting international
production quality standards.

Storing products in optimal
locations to maintain product
quality.
Managing inventory to
maximize efficiency.
Coordinating transportation
planning with customers to
ensure timely delivery.
Providing a one-stop service
by handling transportation
documentation for customer

Recruiting and selecting
strategic business partners.
Analyzing diverse sales
channels and exploring new
markets.
Planning and implementing
competitive sales
promotions.
Driving proactive marketing
and sales initiatives.

Enhancing after-sales service
through customer
relationship management
(CRM).
Creating customer profiles
Surveying satisfaction levels
of customers and partners.
Utilizing insights to analyze
and improve products.
Analyzing product group
trends to align with evolving
consumer demands.

Sourcing raw materials
that minimize environmental 

impact while promoting 
sustainability and supporting 

Thai farmers in a balanced 
and enduring manner

Developing product 
innovations through highly 

efficient production processes 
with the goal of minimizing 
greenhouse gas emissions 

during manufacturing

Optimizing transportation 
and supply chain 

management to ensure swift 
and efficient responses to 

customer demands

Ensuring effective and 
convenient access 

to products and services
for consumers

Utilizing data and in-depth
analysis to enhance the 

customer experience 
and drive continuous
product improvement

SMART
SOU RC I N G

SMART
PRODUCTION

SMART
LOGI STIC

SMART
PROVI SION

SMART
ANALY TICS Moreover, in 2024, 

the Company conducted 
stakeholder engagement to build

 relationships with stakeholder representatives 
in accordance with the AA1000 Stakeholder 

Engagement Standard (AA1000SES) and Global 
Reporting Initiative Standards (GRI). Suggestions and 

comments from stakeholders during the engagement will 
be considered when selecting materiality topics important 
to the Company. Additionally, in the future, the Company 
will use suggestions and comments from stakeholders 

to develop an action plan aimed at building strong 
relationships with stakeholders to improve, 
develop, and modify business operations

 for greater efficiency.

Stakeholders in
the Business Value Chain

21 22
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Stakeholder Engagement

Attractive return on 
investment

Effective Corporate 
Governance

Business stability and 
sustainable growth

Accurate and 
comprehensive information 
disclosure with up-to-date 
and transparency

Robust risk management 
system with effective 
monitoring and control 
mechanisms

Adhering to regulations 
and requirements in the 
Company’s procurement 
process

Conducting business with 
transparency, fairness, and 
equality

Fostering long-term 
business collaboration through 
capability development

Ensuring the confidentiality 
of supplier information

Providing competitive 
remuneration with 
opportunities for career 
growth and long-term stability 
within the Company

Continuously promoting 
skill development to enhance 
employee capabilities and 
performance

Ensuring a suitable work 
environment with adequate 
equipment, welfare benefits, 
and a strong focus on 
operational safety

Enhancing the efficiency of 
procurement-related operational 
processes

Promoting equality and mutual 

benefits in partnerships with 

business partners

Ensuring the confidentiality of 

supplier information

Encouraging employees to 
continuously develop their skills 
and knowledge

Establishing regulations and 
guidelines for occupational health 
and safety, while promoting 
employee well-being

Respecting personal rights 
and ensuring a fair and inclusive 
workplace

Implementing a Succession 

Plan to support career growth 

and prepare for key leadership 

positions

Annual raw material quality 
inspection plan, which covers 
suppliers for more than 20% of 
each type of raw material

Supplier Satisfaction 

Assessment 1 time per year

Communicating relevant 
information through designated 
channels at appropriate intervals

Conducting an Employee 
Engagement Assessment once 
annually

Performing annual individual 
performance evaluations to track 
progress and achievements

Holding quarterly internal 
meetings (Town Hall) to share 
updates and foster transparency

Encouraging feedback and 
suggestions through various 
platforms, such as comment 
boxes and Morning Talk activities

Organizing activities that 
promote employee Safety and 
health

Upholding corporate 
governance with transparency, 
fairness, and accountability

Achieving strong performance 
and ensuring appropriate dividend 
distribution

Disclosing information 
transparently to all stakeholders

Developing and implementing 
strategic business plans 
effectively

Managing risks proactively and 
thoughtfully

Annual Shareholder Meeting
1 time

Financial performance 
presentation quarterly

Analyst Meetings 4 times
Opportunity Day 4 times
Investor Relations Contact 

Information
Phone: 02-416-9209 ext. 1108

Email: ir@royalplus.co.th

Website: https://investor

royalplus.co.th/th/home 

Regular customer interactions, 
including market surveys and 
online meetings.

Close coordination with 
customers at every step of the 
process.

Collaborative marketing efforts: 
Encouraging co-marketing 
initiatives with clients through 
advertising media for the 
Company’s products.

Sales and Marketing Contact 
Information:

Email: sales@royalplus.co.th

Website: https://www.royalplus.co.th

Obtaining accurate 

information of products and 

services

Variety of products with 

delicious flavors

Nutritional value in 

products to support health-

conscious choices.

Products with 

reasonable prices

Price competition is 

transparent

Obtaining quality 

products and services

Ability to solve problems 

promptly as feasible

Confidentiality of 

customer information

Corporate governance with 

transparency, fairness, and 

accountability

Having an anti-corruption policy 

Managing quality according to 

international standards.

Inviting customers to visit 

and observe the production line 

process

Developing high-quality products 

that meet customer demands 

effectively

Managing customer satisfaction 

through proactive engagement and 

service

Developing and expanding sales 

channels to reach a wider market.

Maintaining ethical standards 

by safeguarding customer data 

confidentiality

Channel and frequency of 
fostering relationships 

with stakeholders
Demands and 
Expectations

Response to
expectations

Stakeholder

Shareholders/
Investors/
Analysts

Suppliers

EmployeesCustomers

Channel and frequency of 
fostering relationships 

with stakeholders
Demands and 
Expectations

Stakeholder Response to
expectations
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Materiality assessment 
for sustainable development

1. Innovation & Technology Driven Solution
2. Supply Chain Management
3. Corporate Governance
4. Cyber Security and Data Privacy
5. Customer Relationship Management

6. Product Responsibility
7. Human Resource Development
8. Access to Products and Services
9. Data Privacy Protection
10. Occupational Health and Safety
11. Community Development Participation

12. Reducing Greenhouse Gas Emissions and 
Enhancing Energy Efficiency
13. Waste Management
14. Water Resource Management
15. Management of Environmentally Friendly 
Products and Servicesม

 The Company has determined materiality assessment process for sustainable development in accordance 

with sustainability reporting standards of Global Reporting Initiative (GRI Standards) to reflect the materiality 

topics that are significant to the Company’s economic, social, and environmental impacts and influence on the 

assessment and decision-making of stakeholders across the value chain of the business. The assessment is 

conducted to review changes in materiality topics of the organization and its stakeholders, which can impact the 

management effectively. The materiality assessment process consists of 3 steps as following:

 1.Identification of Materiality to the Organization and Stakeholders

The Company considers and analyzes materiality topics related to business, which cover economic, social, and 

environmental dimensions, by considering relevant international standards, regulations, and guidelines. This is 

consistent with the context and actions of the organization’s sustainability and stakeholder’s expectations. The 

Company has defined the boundary of materiality topics according to the impacts of operations along the value 

chain, which covers both internal and external the organization.

 2.Prioritization

Prioritization of materiality topics is considered from the opportunity and impact on the value creation of the 

Company, which covers economic, social and environmental dimensions, including the level of interest, impact 

and importance to stakeholders.

 3.Validation and Endorsement

The result of prioritization will be considered in term of accuracy and comprehensiveness by working team before 

presenting it to the executives to consider, review and approve materiality topics of the Company.

Materiality Matrix

Economic & Governance

Social

Environmental

Reducing the 
environmental impact on 
surrounding communities

Adhering safety in 
production according to the 
safety standards

Participating in 
community development, 
generating careers and 
income to build stability for 
people in the surrounding 
communities

Participating in new 
government policies and 
projects

Sharing of operational 
knowledge and skills

Supporting and complying 
to measures or activities 
of local and national 
governments

Behaving toward 
commercial competitors 
under good manners and 
fair competition rules

Operating in compliance with 
occupational health and safety 
standards

Enhancing resource efficiency 
while reducing greenhouse gas 
emissions

Employing local labor to 
generate income and support 
economic development in 
communities surrounding the 
factory

Exchanging knowledge on 
operational methods 

Appropriately complying and 
participating in government 
measures and activities

Not seeking confidential 
information of commercial 
competitors

Not destroying commercial 
competitor’s reputations

Channel and frequency of 
fostering relationships 

with stakeholders
Demands and 
Expectations

Stakeholder

Society and 
Communities

Government 
Agencies & 
Educational 
Institutions

Competitors

Conducting business 
responsibly, with consideration for 
potential impacts on society and 
surrounding communities, while 
being accountable to them

Organizing regular community 
relationship-building activities to 
foster strong connections

Providing opportunities 
for feedback by listening 
to community opinions and 
suggestions through designated 
channels once annually

Conducting a Community 
Satisfaction Survey for the area 
surrounding the factory once per 
year

Engaging regularly through 
meetings, seminars, emails, 
and ongoing communication

Ensuring compliance with all 
applicable laws, regulations, 
and legal requirements

Behaving toward competitors 
in accordance with international 
standards

" PLUS+ Q uality of Life for All "

Stakeholder Engagement

Response to
expectations
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Environmental Dimension 
of Sustainability Management

 In 2024, Thailand will face severe climate challenges due to the El Niño phenomenon, which is causing 

average temperatures to rise by about 0.5 degrees Celsius above normal, and the ongoing La Niña phenomenon, 

which is resulting in heavy rainfall in many parts of the country. This situation has led to natural disasters such 

as droughts, heavy rains, flash floods, and overflowing rivers in many provinces, especially agricultural areas, 

which are directly impacted by weather fluctuations. This has resulted in a decrease in agricultural yields. These 

circumstances highlight the need for all sectors to take environmental management more seriously, adapt to 

climate change, improve natural resource management, and develop policies that consider long-term impacts, 

which are urgent and cannot be overlooked.

 The Company places the highest importance on environmental conservation and minimizing the impact 

of its business operations. It focuses on developing efficient operational processes to maximize benefits, 

managing resources effectively, and reducing environmental impact in a tangible way. The Company adheres 

to the principles of a Circular Economy and promotes the development of environmentally friendly innovations 

and technologies to create value and long-term sustainability. Additionally, the Company has set long-term goals 

to reduce greenhouse gas emissions in alignment with government targets, including a 30-40% reduction in 

emissions by 2030, achieving Carbon Neutrality by 2050, and achieving Net Zero emissions by 2065, in order 

to contribute to a sustainable future for the environment, communities, and the world.

 The Company is committed to manage the material topics of the environment by adhering to the 

sustainable development policy, particularly the organization’s environmental aspect. In the development of 

Environmental Policy, the Company has analyzed internal operations and external factors to review and revise 

for the organization’s policy to comply with the law, enhance excellent environmental management, and conserve 

the environment sustainably. The detail of the policy as follows: 

Reviewing the environmental policy to align with both internal and external factors of the 
organization  
The Company has participated in the "Solar Orchestra" project, a collaboration between the 
Export-Import Bank of Thailand (EXIM Bank) and leading organizations to support investment 
in the installation of solar power systems 
Planning to use lightweight glass packaging and plastic packaging to replace glass packaging, 
which has a high level of greenhouse gas emissions during the production process  
Developing a greenhouse gas emissions accounting system for the organization, based on 
calculation methods according to the ISO 14064-1:2018 standard  
Achieved ISO 14001:2015 certification for the organization’s environmental management system  
Received ISO 14064-1:2018 certification, an international standard for verifying the measurement 
and reporting of greenhouse gas emissions and reductions at the organizational level  
Elevated the factory to Green Industry Level 3
Promoting environmental management training programs for employees and executives at all 
levels to raise awareness of environmentally friendly and climate-conscious business practices

 The Company established the Company’s Key Performance Indicators (KPI) for green industry and 

governance to align with the mission of Heart + Love; the indicators are shown as below: 

Green industry and    
governance

Solar rooftop installation by 
2022 to generate electricity 
and for renewable energy use 
purposes

Total energy consumption 
from solar cell (kWh)

Total electricity consumption 
rate (Unit/ton)

Total Palm Kernel shell fuel 
consumption 

Total water consumption rate 
(Q/ton)

Environmental complaints 
from local communities

Considering 
Installation of Solar 
Rooftop for Phase 2

Currently in the 
process of considering 
the installation of the 
Solar Rooftop Project 
Phase 2

Sharing and growing 
together with local 
communities and social 
creation for sustainability

1,425,000 1,425,000

Environmental Policy

Environmental Management Targets

Establish Excellent Environmental 

"The Company is committed to strictly complying with environmental, occupational health, and safety 
laws and regulations at all levels, including local, national, and regional levels, to ensure environmental 
sustainability and safety in the areas of operation. Additionally, the Company places great importance 

on encouraging employees to use resources efficiently and to their maximum benefit. It also 
implements clear measures to reduce potential environmental impacts on surrounding communities 
and promotes the development of environmentally friendly innovations and technologies to create 

value and long-term sustainability"

Setting performance indicators for the organization’s energy use to reduce electricity consumption 
and fuel use per unit of production.
Implementing the solar rooftop project to generate electricity from renewable energy sources, 
which has been completed and is now utilizing the generated energy.

Determine water management indicators to mitigate the Company's water consumption per 
unit produced

There are no complaints, cases, and penalties of non-compliance with environmental laws.

Mission 2023 Targets 2024 Targets
Performance 

Indicators

Environmental Management Plans
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 In 2024, the world is facing more intense natural and environmental challenges due to the impact of 
the El Niño phenomenon, which has been ongoing for some time. This phenomenon has significantly raised sea 
surface temperatures in the Pacific Ocean, affecting global weather patterns, leading to natural disasters such 
as drought in some areas that lack water for agriculture and living, while other areas experience severe flooding 
from abnormal heavy rainfall. Countries in the Pacific region with economies heavily reliant on agriculture, such as 
Southeast Asian countries and Central America, are the most affected. The lack of water in arid regions results 
in a decrease in agricultural output, while flooded areas face damaged infrastructure and displaced populations.
 Furthermore, the severe climate change is linked to the continuous increase in greenhouse gas emissions, 
which are still rising due to human activities such as the use of fossil fuels in industry and transportation. While 
many countries around the world have made efforts to reduce greenhouse gas emissions, there remains a 
significant gap that must be addressed urgently to prevent increasingly severe impacts. In 2024 is another clear 
example that climate change is not only a threat to the environment but also deeply impacts the economy, society, 
and quality of life globally. International cooperation, the use of clean energy, and the development of sustainable 
policies are thus urgently needed to prevent more severe consequences in the future.
As a result, the Company places great importance on the quantity of greenhouse gases and the changes 
occurring in nature today. The Company cooperates with government policies aimed at reducing the country’s 
greenhouse gas emissions and establishing guidelines for managing its own emissions. In 2021, the Company 
began establishing a greenhouse gas accounting system in line with ISO 14064-1:2018 standards, starting with 
the headquarters and later expanding to its factories by 2022, as well as regularly reporting its emissions.
 In 2024, the Company conducted monitoring, maintained standards, and received ISO 14001:2015 
certification for its Environmental Management System, establishing a globally recognized standard for the 
Company's environmental management system to enhance internal environmental performance and ensure 
environmental sustainability. Additionally, the Company received ISO 14064-1:2018 certification and elevated its 
factory to the Green Industry Level 3, confirming its commitment to reducing greenhouse gas emissions and 
participating in global efforts to combat climate change. Furthermore, in the past year, the Company provided 
environmental management training for employees and executives at all levels to align with its environmental 
management policies and practices, sharing training materials through the Company’s Intranet and notice boards, 
with 80% employee participation in the training.

 In 2024, the Company set the indicators for efficient resource consumption and lowered the impact on 
the environment in relation to the Company's operations as well as monitored and enhanced the efficiency of the 
performance.

 Aligned with our commitment to promote the use of renewable energy in accordance with circular economy 
principles and the organization’s sustainable development guidelines, the Company achieved a significant milestone 
in 2023. A rooftop solar capacity of 984.96 KWP was successfully installed at the main production building in 
Amphawa District, Samut Songkhram Province. This initiative serves as an alternative source of electrical energy 
for the production process, contributing to a substantial annual reduction of 666 tons of CO2 greenhouse gas 
emissions. Moreover, it plays a pivotal role in decreasing overall electricity consumption, resulting in a positive 
impact on energy costs. The project has been officially registered as a carbon dioxide reduction initiative with 
the Thailand Greenhouse Gas Management Organization (Public Organization) or TAO and has successfully 
reached completion.

 The Company is environmentally conscious and has a sustainability management policy that aligns with 
its business direction and strategy. The Company reduced the thickness of glass for bottle packaging, decreasing 
the amount of glass used from 185 grams to 175 grams while maintaining product quality. The Company also 
focused on applying technology and innovation in modern production processes to reduce the environmental 
impact caused by its packaging production.

 The Company developed its GHG emissions report in 2024, and the GHG emissions inventory was 
verified and certified for its carbon footprint according to the ISO 14064-1:2018 Standard. The verification process 
was conducted by Bureau Veritas Certification (Thailand) Company Limited. Additionally, the Company proceeded 
with the carbon footprint label registry for the Carbon Footprint of Organization (CFO) through the Thailand 
Greenhouse Gas Management Organization (TGO). 

Climate Change and Greenhouse Gas Emissions

Climate Change and Greenhouse Gas Emissions

The Company is committed to energy conservation by 
using resources efficiently, while promoting the use of 

renewable energy in all operational processes. 
Additionally, the Company importance on incorporating 

modern technologies in the production and 
management processes to enhance efficiency in 

reducing greenhouse gas emissions in a tangible way. 
This supports the sustainability of the organization and 

the creation of long-term value for the surrounding 
communities and society

"

"

Performance Targets 

Climate Change and Greenhouse Gas Emissions Management Plans

The installation of a solar power generation system

Reducing the use of glass for packaging

Total Palm Kernel shell fuel consumption in the manufacturing

Lessen 
the cost
of fuel

Monthly

Monthly

The cost of fuel (furnace oil and Palm 
Kernel shell), consumed per month 

or 1 ton of products produced

Increase the rate of  Palm Kernel shell fuel 
by 85% of total fuel consumption

Better the 
rate of fuel 
consumption

Measurement CriteriaIndicators Reporting 
FrequenciesCriteria

2023 Targets 2024 Targets

Total GHG emissions
Scope 1

Total GHG emissions
Scope 2

Total GHG emissions 
intensity

Total GHG emissions
Scope 3

was equal to 

was equal to was equal to 

was equal to 

Tons of CO2 equivalent

Tons of CO2 equivalent

Tons of CO2 equivalent

Tons of CO2 equivalent per bottle
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1. The Company will develop an energy management system appropriately by embracing energy conservation 

as a part of the Company’s operations in accordance with law and other related regulations.

2. The Company will continuously improve energy efficiency, which aligns with business operations, technology 

adoption, and good practice guidance.

3. The Company will lay out the plan and energy conservation targets annually and communicate to all 

employees to enhance understanding and practice precisely.

4. The Company will hold that the energy conservation is the responsibility of the business owner, executives, 

and employees across the levels to cooperate in the Company’s energy management measures, monitor, and 

report to the Energy Management Committee.

5. The Company will uphold necessary resources, including human resources, budget, operational time, 

training, and listening to feedback for further improvements in energy management.

6. The executives and Energy Management Committee will revise and improve on energy targets and plans 

annually. 

Energy Conservation Policies

Key Performance 

1. The replacement of lighting devices with more energy-efficient ones across the organization.

2. The replacement of the previous fixed speed air compressor with a variable speed drive (VSD) air 

compressor helps to control production output to match demand.

3. The installation of exterior lighting by using devices primarily powered by solar energy

Highlighting energy management efficiency, the Company established 
agreed targets across the operations.

"

 In 2024, global energy consumption continues to rise due to population growth and the increasing demand 
for resources. Industries, especially the food and beverage production sector, are facing challenges in managing 
energy to support the growing production processes driven by the rising demand for food and beverages.
 As the global population increases, the consumption of resources, particularly energy, is also escalating. 
This is especially critical for the food and beverage industry, which plays a significant role in meeting the daily 
food requirements of people. According to the World Population Data Sheet 2024 by the Population Reference 
Bureau (PRB) and the World Population Prospects 2024 by the United Nations, the global population is projected 
to reach about 9.6 billion by 2050, peaking at around 10.3 billion by the middle of the 22nd century.
 This population change impacts various sectors, including resource usage, healthcare planning, and 
economic and social development. Consequently, the food and beverage industry must prepare for an increase 
in food and beverage production, which will drive higher energy demand. Energy consumption in food and 
beverage production accounts for about 30% of total energy use, making it essential for companies to manage 
energy efficiently. Efficient energy use not only helps reduce environmental impacts but also lowers production 
costs and mitigates the risk of rising energy prices in the future. The Company recognizes the importance of 
energy efficiency and has continuously prioritized the sustainable use of energy. Energy conservation is a key 
performance indicator for the organization in terms of green industry and governance, and the Company has 
established an energy conservation policy as a guiding framework for everyone within the organization to follow.

Energy Management

Energy Management

"

The Company is committed to reducing 
reliance on electricity from fossil fuel 

sources by driving the use of renewable 
energy in all operations. This effort helps 
reduce pollution that negatively impacts 
the environment and plays a significant 

role in mitigating the climate change 
crisis. Moreover, the Company continues 
to adhere to sustainable practices for the 

future of communities and the world

"

"

Performance Targets 

Energy Management Plans

2023 Targets

2023 Targets

2024 Targets

2024 Targets

Unit/Ton production

kWh kWh

Decrease total energy consumption 

Total energy consumption from solar cell 

Unit/Ton production

The total amount of 
non-renewable energy

Total energy consumption 
from solar cells 

Total Palm Kernel shell fuel 
consumption in the 
manufacturing process 
accounts for

consumed

kWh (electricity) kWh

LTR (furnace oil)

(Palm Kernel shell) %
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Key Performance 

Water Management Projects 

 For water management in the production process, the Company will first check for water scarcity 

problems in the public canal area around the factory before drawing surface water to storage in the Company’s 

dug wells. The water will then be used in high-pressure water production (Reverse Osmosis - R.O.). After the 

production process completed, the water treatment process began. The wastewater discharged from the production 

process will be delivered to a treatment process to meet the controlled standard before being discharged into 

the environment. The water quality will be checked before being released into the public canal. In an emergency, 

the Company has designated a responsible person to control the quality of water used in the factory and create 

guidelines for wastewater management practices. Additionally, the Company conducts annual inspections following 

organizational measures. Based on the inspection results, the water management meets the standards, and there 

are no complaints from the nearby community and water scarcity problems in the area.

1. The Company installed a water circulation system for the water used in the production process.

2. Improve the efficiency of the R.O. water production system to maximize water-generating capability

Appendix

 In 2024, Thailand faces severe and diverse environmental issues resulting from climate change and 
significant natural phenomena such as El Niño and La Niña. These events have greatly impacted water levels in 
various regions across the country, leading to both droughts in some areas and floods in others. Particularly, the 
drought situation has caused a significant reduction in the water levels of crucial water sources, such as dams, 
reservoirs, and major rivers. This shortage of water has affected communities and the agricultural sector, leading 
to difficulties in irrigation and daily living, with agricultural production declining. This situation has also resulted 
in economic challenges and a decrease in the quality of life for people in the affected areas. Addressing both 
the drought and flood problems requires cooperation between the government, private sector, and communities 
to develop comprehensive solutions and reduce long-term impacts.
 According to the pivot product of the Company “Beverage,” it is undeniable that the production process 
consumes a large amount of water. As a leading beverage company, the Company recognizes and places 
importance on efficient water management. Moreover, the Company is conscious of the water shortage situation, 
which can threaten the business in the future. Therefore, the Company strictly complies with regulations and 
related laws. Additionally, our commitment extends to proactive water management practices aimed at optimizing 
efficiency, reducing water consumption, and minimizing environmental and societal impact.

Water Management

Water Management

The Company is committed to 
sustainable water resource management 
by striving to reduce water usage in its 

operations. It has also built water 
storage facilities for efficient use and 

installed wastewater treatment systems 
that meet legal standards. Additionally, 

the Company has set clear goals to 
maximize water usage efficiency in order 

to minimize environmental impact and 
support the conservation of water 

resources for the future

"

"

Performance Targets 
2023 Targets 2024 Targets

Reduce total water consumption 

Reduce water costs by using a water softener system instead of a 
high-pressure reverse osmosis (R.O.) system

m³/Ton production m³/Ton production

Water Management Plans 

The total water discharged 

which accounted for water 
discharged per unit produced, 
equal to

The total water consumption 

which accounted for water 
consumption quantity per

unit produced, equal to

m³ m³

m³/ton m³/ton

Total GHG emissions Scope 1-3 

2565

Ton/Year Ton/Year

Ton/YearTon/Year

Ton/Year

Ton/Year
Ton/Year

Ton/Year

Ton/Year

2566 2567GHG emissions (by categories)

Total direct GHG emissions
(Scope 1)

Total indirect GHG emissions (Scope 2)

Other indirect GHG emissions (Scope 3)
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GHG emissions intensity

The number of non-compliance with environmental law 

Water consumption quantity 

2565 2566 2567

 The Company prioritizes waste management, including industrial waste, by adhering to the principle of 

maximizing resource utilization based on the 3Rs (Reduce, Reuse, Recycle). Emphasizing the significance of 

minimizing waste in the production process, the Company advocates for efficient waste management, encompassing 

the reuse of raw materials and waste throughout the supply chain, detailed in the following measures:

1. The Company has consistently advanced and enhanced operational processes in both production and 

production support activities. The primary objective is to minimize waste generation, and when waste does occur, 

the Company meticulously manages each type based on its potential for reuse or recycling. This approach aims 

to minimize the volume of waste requiring disposal in landfills.

2. The Company ensures environmentally responsible disposal of non-recyclable industrial waste, following strict 

compliance with legal requirements and Department of Industrial Works guidelines. This involves efficient waste 

sorting by type, and subsequent transportation and disposal in accordance with established standards.

3. The Company prioritizes strict adherence to air pollution control laws to ensure occupational health and 

safety while minimizing environmental impact. Recognizing potential pollution effects on nearby communities, the 

Company proactively collaborates with them to implement measures and establishes a mechanism for community 

feedback or complaints on environmental issues caused by factory activities. 

4. The Company will assess the effectiveness of the factory’s waste management system, analyzing the root causes 

of any inefficiencies or deviations from its objectives. This evaluation will encompass continuous improvement 

and the ongoing development of waste management activities within the factory, guided by the principles of 3Rs.

 The Company has determined that employees at all levels within the organization, including staff, directors, 

and executives of Royal Plus Public Company Limited, are obligated to endorse, advocate, and align their actions 

with the prescribed environmental policy. The Company is committed to collaborating, supporting, and actively 

participating in initiatives led by various entities, both public and private, aimed at advancing environmental 

practices and ongoing energy conservation.

Waste and Pollution Management

59.5230.00035
Compare to the total unit produced
(tons of CO2 equivalent per bottle) 

Compare to the total employees 
(person)

0.00028
0.00033

Compare to the total revenue 

The number of cases 
resulting from 
non-compliance 
with environmental 
laws and regulations 

The amount of fine 
caused by 
non-compliance with 
environmental laws 

M baht

m3

m3

m3

m3

m3

m3

case

baht baht baht

case case

M baht M baht

Total water consumption (m3)
Surface water

Surface water source

Waste and Pollution Management

The Company focuses on the 
management of waste encompassing 
hazardous and non-hazardous waste, 

adhering to the 3Rs principle to minimize 
environmental impacts associated with 
waste disposal, and actively strives to 
achieve the objective of reducing the 

volume of waste destined for landfills.

"

"
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Performance Targets 

Key Performance

2023 Targets 2024 Targets

Reduce the volume of 
general waste 

Reduce the volume of 
recyclable waste 

Reduce the volume of
hazardous waste 

Separate waste into 
designated containers  

Number of
 hazardous chemicals 

The number of complaints filed 
regarding environmental 

kg kg

kg kg

kg kg

type type

case case

% %

The Company has 
general waste was 

The Company has 
recyclable waste was  

from the target of from the target of 

kg. kg.

kg. kg.

All employees understand 
and are able to separate 

waste according to 
specified containers, 

achieving a rate of

Number of 
hazardous 

chemicals of 

The Company has 
hazardous waste was 

There are no 
environmental 
complaints from 
neighboring 
communities.

from the target of 

types.

Type of waste

General waste

Recyclable waste collection

Plastic bottles Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Sold for recycling purposes.

Glass bottles

Plastic baskets

Aluminum tanks

Cardboard boxes

Cans

Plastic strap

scrap paper

Other plastics, 
such as soiled bags 
and film scraps.

Delivered to the contractor 
for landfill disposal

Quantity (kg.) Waste management
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GRI content index 2024
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